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DPD Estonia honours 'Couriers' Day'
Tallin. 17th of November 2001 – For courier services the month before Christmas is the most hectic time of the year. In gratitude and to show its appreciation of the couriers, who work hard throughout the whole year to ensure that parcels are delivered safely and punctually from the shipper to the consignee, leading Estonian courier service DPD has decided to honour the third Friday in November as 'Couriers' Day'.

The courier service, which is one of the biggest in Estonia, employs more than 100 couriers who day in, day out deliver thousands of parcels to both business and private consignees throughout the entire country. The initiative of nominating one day in the year as 'Couriers' Day' has been initiated in Latvia and Lithuania as well as in Estonia. Currently 115 couriers in Estonia, 80 couriers in Latvia and 250 couriers in Lithuania are responsible for ensuring that goods are delivered within 1 - 2 working days in all three Baltic states. 
"On average our couriers deliver up to 20% more parcels in November and December than they do in the remaining months of the year. And in spite of the increased workload a courier has to carry out, the relevant duties have to be carried out just as responsibly and professionally as at any other time", explains DPD Managing Director Tarmo Tael. 

At first sight the work of a courier may seem to be quite simple -- you take a parcel and you deliver it to the consignee's address. However, this is only part of the courier's everyday work. "Couriers form an important link in a large system which is based on precision operations, and their work has a direct impact on the trouble-free processes and quality of this system", adds Tael. 

At the same time the increasingly wide spectrum of the services that are offered by logistics operators increases the demands made on couriers and the tasks they have to implement. For example, the development of e-commerce has led to an increase in parcel deliveries to private individuals, which requires greater flexibility on the part of the couriers in order to meet the requirements of customers in this target group. In addition to the increasing number of tasks which make up their daily work, couriers also perform the role of representing their company. "These examples illustrate that couriers don't just have to be good drivers -- they also have to be able to communicate well and have the ability to remain calm and good humoured in tense situations. In addition they have to have a strong sense of responsibility", says Tael. 
He calls on everyone to make a note of the day which has been nominated as 'Couriers' Day' and to congratulate couriers on the occasion of this special day for them when they call to deliver a parcel. "If you see a courier from DPD or from another courier service in the city, give him or her a wave or a smile", says Tael, adding that DPD is optimistic that this will prove a successful occasion while calling on the other logistics operators to join in the tradition.
About DPD 

With the shipment of 2 million parcels a day DPD is one of the leading international parcel and express service providers. DPD’s network is the most efficient road network in Europe and extends worldwide to the most important economic areas. DPD is operating at over 800 locations, in more than 40 countries, with a workforce of 24,000 people and 18,000 vehicles. Customers can choose services from an extensive product range of national and international parcel and express services that ship to 220 countries. DPD is managed by Arnold Schroven (CEO) and John Acton. France’s GeoPost Group, a wholly-owned La Poste subsidiary, holds the majority of DPD shares (83,32 per cent shareholding). Minority shareholders are DPD Systemlogistik GmbH & Co. KG and DPD Zeitfracht GmbH & Co. KG.
About GeoPost 

The GeoPost Group consolidates the Express service subsidiaries of the La Poste Group and is a major player in express services in Europe, as shown by its top ranking road transport network, DPD. GeoPost operates in over 230 countries on behalf of over 300,000 customers worldwide and is n°1 in France and n°2 at European level on the express parcel market with a consolidated turnover figure of 3.440 billion euros in 2010.
