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DPD ships new record quantities in 2011 
· Parcel and express service provider's volumes rise by 6%
· Daily 70,000 parcels more than in year before
· Over €90 million planned for network expansion in 2012
Aschaffenburg, 19 December 2011 – International parcel and express service provider DPD is heading for a new record year. Interim figures indicate that growth in volumes for 2011 will be a healthy 6%. This means that every working day in Germany DPD transported an average of 70,000 parcels more than during the year before, which adds up to a total of approx. 320 million shipments. "This further increase and our continued growth in this segment are all the more remarkable because we are already the market leaders in parcel shipping between business customers in Germany", states DPD CEO Arnold Schroven, adding: "We are continuing to grow with our existing customers while at the same time adding new ones and registering an above-average increase in B2C operations - in other words deliveries to private customers."
According to Mr Schroven growth at DPD continues as in the past to be higher than that of the parcels market as a whole. "Our uninterrupted upwards trend confirms the DPD strategy of aiming at growth both in the B2B (business to business) segment and on the B2C (business to consumer) market." This positive development is being driven by quality and innovation. "Our appeal to customers is that we have developed solutions which enable us to transfer the high quality of our B2B services to B2C deliveries, too." This applies both to classical DPD customers, who in addition to traditional deliveries to retailers are now also increasingly supplying private customers, and to new customers in the rapidly growing e-commerce segment who deliver to the consumer direct.
"A major factor behind our service-driven growth in the B2C segment is represented by the new, intelligent delivery options which we have introduced this year", explains CEO Schroven. For example, with DPD's FlexDelivery service consignees receive advance notification by SMS or e-mail that a parcel is to be delivered to them. They can then use the same medium to respond directly and specify the day they prefer for the delivery. On the day of delivery itself they then also receive advance information about the time window in which the DPD driver will be calling. Currently this time window is between two and six hours, but in the year 2012 it is to be brought down to 2 hours. "The aim is to communicate actively with consignees and offer them the kind of options which will make it possible to deliver parcels at the first attempt. This increases satisfaction on the part of the consignees and demonstrably reduces the number of returned parcels." 

In 2012 an amount of over 90 million euros is to be invested in expanding the DPD network
In spite of generally less than positive prospects for the economy, DPD is confident that it will be able to continue its growth in 2012. "We're sticking to our expansion plans and in the coming year we will be spending over €90 million in Germany alone on increasing our capacity significantly and optimising our network", confirms Arnold Schroven.
About DPD 

With the shipment of 2 million parcels a day DPD is one of the leading international parcel and express service providers. DPD’s network is the most efficient road network in Europe and extends worldwide to the most important economic areas. DPD is operating at over 800 locations, in more than 40 countries, with a workforce of 24,000 people and 18,000 vehicles. Customers can choose services from an extensive product range of national and international parcel and express services that ship to 220 countries. DPD is managed by Arnold Schroven (CEO) and John Acton. France’s GeoPost Group, a wholly-owned La Poste subsidiary, holds the majority of DPD shares (83,32 per cent shareholding). Minority shareholders are DPD Systemlogistik GmbH & Co. KG and DPD Zeitfracht GmbH & Co. KG. 

About DPD in Germany

DPD is Germany’s leading provider of parcel services for business customers. As part of the international DPD network DPD offers a wide spectrum of domestic and international services on the German market. These services range from standard domestic and international shipping to express deliveries and are also aimed at small-scale shippers, who have access to efficient parcel shipping with DPD via 4.000 Parcel-Shops and online shipping. DPD has 75 depots in Germany, where a workforce of 7.500 and 7.000 vehicles are in daily operation on behalf of the customers.

About GeoPost 

The GeoPost Group consolidates the Express service subsidiaries of the La Poste Group and is a major player in express services in Europe, as shown by its top ranking road transport network, DPD. GeoPost operates in over 230 countries on behalf of over 300,000 customers worldwide and is n°1 in France and n°2 at European level on the express parcel market with a consolidated turnover figure of 3.440 billion euros in 2010.
Press contact:

DPD Dynamic Parcel Distribution GmbH & Co. KG

Dr. Pia-Maria Zecevic

Director Communications

Wailandtstraße 1

D-63741 Aschaffenburg

Phone +49 6021 492 7074
